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All-Spanish Network Pushing ‘Meaningful Programming’

Spanish-language TV is quite
often the realm of the lowest
common denominator. This
isn't just an opinion. Turn on
the TV and every other enter-
tainment show is populated
with scantily clad women.
Speak off the record with pro-
ducers from all networks, and
they'll admit they constantly
L'thn]pr-(rl‘ni-;r their content o
get .Iatin By

Enter V-me, the first all-
Spanish national network pre-
sented by public TV in the
United States. The 24-hour
digital broadcast is the first
venture of Veme Media, a part-
nership be&wocn PBS station
Thirteen/WNET New York and
the privately held Beaza Group.

Launched March 5, V-me (a
play on words that loosely
translates to “See Me”) reaches

28 million homes in 18 mar-
kets, with plans to expand to
30 markets by year’s end.

The station has been in the
works for the past three years,
its research including hun-
dreds of interviews with focus
groups around the country.

Overwhelmingly, V-me
president Carmen DiRienzo
says, what emerged was a
demand for "meaningful
programming.”

“It's entertaining, intelli-
gent and diverse,” DiRienzo
says of her network. “Itis all
the things Latins are.”

V-me's programming falls
into four categories: kids (a
six-hour block of daily pre-
school programming), life-
style and entertainment,
factual, and movies and spe-
cials. The network mixes orig

inal shows, including flag-
ship interview program “Viva
Voz" that rotates hosts and
guests, along with Spanish-
language versions of shows
from a variety of sources, in-
cluding channels like Discov-
ery and the Food Network.

There is daily Latin-
American cinema and also
performances from around
the world. Programming is
helmed by senior VP of con-
tent Guillermo Sierra, who
previously worked for Span-
ish Broadcasting System
and Discovery.

The intent, says DiRienzo,
who was previously VP of
WNET, was not to simply
“take a PBS channel and slap
atrack on it. It was for people
who enjoy the benefit of qual-
ity programming for their

families in the language of

their choice.”

And while the program-
ming is in Spanish, it's not
always Latin-themed. The as-
sumption—fortunately—is
that Latins don't just want to
hear about themselves.

One would think that a net-
work like Veme is long over-
due. But Spanish-language
TV is only now beginning to
diversify, much as radio has
been 1|ni1lg for the p;i,l.'l
decade. Bilingual, youth-ori-
ented channels like mun2
and MTV Tris, for J‘I.‘Illlp!l‘,
are new phenomena that
needed a critical mass of
bilingual, bicultural youth in
|}I1$l.:(!llr11T!' to rq'.‘;ll\'.' take off.

LEON KRAUZE, left,
s LOS TIGRES DEL
MORTE on V-me Me

In fairness, other stations
and networks have altempted
the ¥-me route before, but rat-
ings-driven advertising has
made it difficult to compete
with the bikini-clad dancers
of other channels. Butas a
network aired by PBS sta-
tions, V-me doesn’t have
those constraints.

V-me is far more pluralis-
tic. Like Univision and Tele-
mundo (which, by the way, do
have smart, engaging shows
in their mix) it seeks to offer
a little something for every-
one, which makes its role all
the more challenging.  «.-
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